
 

International Journal of Economics Studies  

ISSN 3063-3249 

Volume 2 No. 3 2025 

 

 
238 | P a g e  

Optimizing Financial Well-Being Through Financial Management Behavior: A 

Phenomenological Study on the Sandwich Generation in Kotamobagu 

 

Muhammad Irfan Rizki Maulana1, Tri Handayani Amaliah2, Ronald S. Badu3 

Fakultas ekonomi dan Bisnis, Universitas Negeri Gorontalo, Indonesia  

Email: muhirfanrizki03@gmail.com, triamaliah1@gmail.com, ronalbadu@ung.ac.id  

Article Info  ABSTRACT 

Keywords:  

Sandwich Generation, 

Financial Well-being, Financial 

Management Behavior, 

Phenomenology, 

Kotamobagu. 

This phenomenological study explores the financial management behaviors of the 

sandwich generation in Kotamobagu, North Sulawesi, Indonesia. The sandwich 

generation faces the unique challenge of simultaneously supporting their children and 

aging parents, leading to significant financial pressures. With a high population 

dependency ratio in Kotamobagu (43.15%), this study investigates how individuals 

in this generation perceive and manage their finances to achieve financial well-being. 

Using in-depth interviews with five individuals from diverse occupational 

backgrounds (trader, stall owner, service worker), the research identifies key 

strategies employed to navigate financial constraints. Data analysis, guided by a 

transcendental phenomenological approach, reveals that prioritizing spending on 

basic needs (food, education, healthcare) is a primary strategy. Informants also utilize 

simple income and expense tracking to monitor and control finances. The ability to 

save is a main strategy to dealing with financial uncertainty. Financial decisions are 

made collectively to maintain economic stability and achieve long-term financial well-

being. These findings contribute to the Behavioral Finance Theory and offer practical 

insights for the sandwich generation, financial institutions, and policymakers in 

developing targeted financial literacy programs. This study provides a clearer 

understanding of the dynamics of financial management carried out by the sandwich 

generation and help them develop more effective strategies to achieve financial well-

being in the midst of various challenges they face. 
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INTRODUCTION 

 

Financial well-being is a condition in which a person is able to meet their current and future 

financial needs without experiencing excessive financial stress. In modern society, financial well-being 

is a major concern, especially for individuals who belong to the sandwich generation. This generation 

has a dual responsibility, which is to finance the lives of their children while taking care of their parents 
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who are no longer economically productive. The phenomenon of the sandwich generation is growing 

in various countries, including in Indonesia, where cultural and economic factors put individuals in a 

position where they have to allocate their income to two generations at once. 

The ability to manage finances is a crucial factor in improving the financial welfare of the 

sandwich generation. Good financial management includes budgeting, expenditure control, and long-

term financial planning. However, the challenges faced by this generation are not only economic, but 

also psychological. The dual responsibilities they carry often have an impact on mental stress, stress, 

and a decrease in quality of life. Several studies show that financial literacy, social support, and 

effective financial management strategies play a role in helping the sandwich generation achieve 

optimal financial well-being. In other words, those who have a better understanding and financial 

strategy tend to be able to overcome the economic pressures they face. 

The phenomenon of the sandwich generation can also be found in Kotamobagu, North 

Sulawesi, which has a fairly high population dependency ratio. Based on the latest data, around 43.15% 

of every 100 people of productive age have to bear the financial burden of unproductive family 

members. With the economic conditions that continue to develop, people in this area face various 

challenges in managing their finances. Therefore, this study aims to explore how the sandwich 

generation in Kotamobagu interprets and manages their finances in an effort to achieve financial well-

being. 

Based on this background, this research focuses on how the sandwich generation in 

Kotamobagu understands and interprets their financial management in achieving financial well-being. 

The study also aims to identify strategies that the sandwich generation applies in managing finances 

to meet the needs of their children and parents without sacrificing personal economic stability. Using 

a qualitative phenomenological approach, this study reveals the experiences and financial management 

strategies carried out by the sandwich generation in facing their financial challenges. The 

phenomenological method was chosen to gain a deeper understanding of how individuals in this 

generation feel, understand, and interpret their daily financial experiences. 

This research is expected to contribute in two main aspects, namely theoretical and practical. 

From a theoretical perspective, this study enriches the literature on Behavioral Finance Theory, 

especially in the context of the sandwich generation. This research can also be a reference for further 

studies that examine aspects of financial behavior of individuals who have dual responsibility. From a 

practical point of view, this research is expected to provide insight for the sandwich generation in 

managing their finances better. In addition, this research can also be the basis for the government or 

financial institutions in designing more relevant financial education programs for this group. 
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Thus, this research has the urgency to dig deeper into the phenomenon of the sandwich 

generation in the local context, especially in Kotamobagu. It is hoped that the results of this study can 

provide a clearer picture of the dynamics of financial management carried out by the sandwich 

generation and help them develop more effective strategies to achieve financial well-being in the midst 

of various challenges they face. 

 

METHOD 

 

This study uses a qualitative phenomenological approach to explore the experience of the 

sandwich generation in managing their finances. This approach was chosen because it aims to 

understand how individuals in the sandwich generation interpret their financial management in 

achieving financial well-being. The phenomenological method is used to uncover the deep subjective 

experiences of individuals facing financial stress due to dual responsibility. 

Location and Subject of Research 

This research was conducted in Kotamobagu, North Sulawesi, taking into account the fairly 

high population dependency ratio, which is 43.15% in 2023. This means that for every 100 people of 

productive age bear around 43 people who belong to non-productive groups, such as children and the 

elderly. This phenomenon makes Kotamobagu a relevant location to research the sandwich generation. 

The research subjects consisted of individuals who belonged to the category of the sandwich 

generation, namely those who are of productive age and have financial responsibility towards their 

children and parents. The determination of subjects is carried out using the purposive sampling 

technique, where informants are selected based on certain criteria, namely: 

1. Be in the productive age range (25-50 years). 

2. Have financial responsibility towards more than one generation (children and parents). 

3. Fixed or irregular income. 

4. Domiciled in Kotamobagu. 

The number of informants interviewed in this study was five people, with different work 

backgrounds, such as traders, stall owners, and service workers. This aims to gain a variety of 

experience in managing finances. 

Data Collection Techniques 
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The data in this study was collected through in-depth interviews with informants. The 

interview was conducted face-to-face using a guide to questions that had been prepared based on 

financial management and financial well-being theories. The questions in the interview are semi-

structured so that the informant can provide more flexible answers according to their experience. 

In addition to interviews, this study also uses observation to understand the financial 

management patterns of informants in daily life. Observations were made by recording their habits in 

recording expenses, making budgets, and strategies used in managing household finances. 

Secondary data in this study were obtained from supporting documents, such as informants' 

financial records and related literature regarding the sandwich generation and financial well-being. The 

use of secondary data aims to complement the findings from interviews and observations. 

Data Analysis Techniques 

This study uses a transcendental phenomenological approach in analyzing data. This analysis 

technique is carried out in several stages, namely: 

1. Noema (Identification of Research Objects) 

At this stage, the researcher identified the subjective experiences of the informants regarding 

how they managed their finances to meet the needs of the family. 

2. Noesis (Interpretation of Meaning) 

After identifying the research object, the researcher analyzed the meaning contained in the 

financial experience of the informants. This interpretation is carried out based on the 

perspective of the informant without bias from the researcher. 

3. Epoche (Bracketing) 

At this stage, the researcher tries to remove personal assumptions and prejudices against the 

phenomenon being studied. This is done so that the analysis remains objective and focuses on 

the informant's experience. 

4. Intentional Analysis 

This stage aims to understand the relationship between noema and noesis, that is, how an 

individual's interpretation of their financial management affects their daily financial behavior. 

5. Eidetic Reduction (Reduksi Esensial) 
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In the final stage, researchers reduce the findings of the study to find the essence of the 

sandwich generation's experience in managing their finances. This reduction aims to get a 

deeper conclusion about the phenomenon being studied. 

Data Validity 

To ensure the validity of the data, this study uses several validation techniques, namely: 

• Source Triangulation: Data obtained from interviews are compared with observation results 

and supporting documents to ensure consistency of information. 

• Member Checking: The results of the interview and interpretation are reconfirmed to the 

informant to ensure that the results of the analysis are in accordance with their experience. 

• Audit Trail: The entire research process, from data collection to analysis, is well documented 

so that it can be traced back to others. 

Research Ethics 

This research was carried out while still paying attention to the principles of research ethics. 

Informants are provided with information about the purpose of the research, their right to refuse or 

stop participation at any time, and protection of their identity. Each informant is also given written 

consent before the interview is conducted. 

Using a phenomenological approach, this study seeks to understand how the sandwich 

generation in Kotamobagu interprets their financial management in achieving financial well-being. 

Through in-depth interviews, observations, and transcendental phenomenological analysis, this study 

provides insight into the financial strategies used by the sandwich generation in dealing with the 

financial pressures they experience. The results of this research are expected to contribute to the 

development of financial behavior theory and become the basis for the formulation of policies that 

support the financial well-being of the sandwich generation. 

 

RESULTS AND DISCUSSION 

 

Phenomenology of Sandwich Generation Financial Management Behavior  

Financial well-being is an important aspect of life, especially for  the sandwich generation  who 

have to take care of their parents and children at the same time. Managing finances properly is the key 

to dealing with financial pressure. The inability of  the sandwich  generation to manage finances well can 

lead to various problems, such as financial stress, family conflicts, and the inability to meet the living 
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needs of dependent families. In Kotamobagu, the phenomenon  of the sandwich generation  is also 

increasingly felt due to the increasing cost of living and financial responsibility. Therefore, a deep 

understanding of how to optimize financial well-being through effective financial management is needed 

to create a more prosperous life for  the sandwich generation. 

Good financial management can be the key to optimizing financial well-being for  the sandwich 

generation. The implementation of effective financial management involves several important aspects 

such as budget planning (managing cash inflows and outflows), strategic financial decision-making (both 

short-term and long-term), and careful financial planning (including emergency funds and pension 

funds). This can provide a clear picture of financial capacity and help the sandwich generation  in 

Kotamobagu in balancing their financial responsibilities, both to meet the needs of their parents, children, 

and themselves, so as to achieve optimal financial well-being in the long run. 

In examining the phenomenology of the financial management behavior of the sandwich 

generation, this study involved five informants who had met the set criteria. Data collection was 

conducted through a series of in-depth interviews with informants with different work backgrounds. The 

first informant was Mrs. Nita (pseudonym), a housewife who works as a vegetable trader, interviewed 

on November 17, 2024 at her residence. Mr. Agus (pseudonym), the second informant, is a family head 

who runs a stall with his wife, interviewed on November 18, 2024 at his business location. On the same 

day, an interview was also conducted with Ibu Suci (pseudonym), a housewife who also runs a stall 

business. 

The next two informants represent the younger and unmarried generation. Rudi (pseudonym), 

27 years old, a trader, was interviewed on November 20, 2024 at his business location. Meanwhile, Adam 

(pseudonym), 26 years old, who works as a barber, was interviewed on November 21, 2024 at his place 

of business. Interestingly, the five informants have implemented a financial management system that is 

tailored to the specific conditions and challenges in their families. Despite the dual responsibilities they 

carry as  the sandwich generation, the informants show an adequate understanding in managing family 

finances. 

Discussion  

The sandwich generation faces unique challenges in managing their finances as they have dual 

responsibilities towards their children and parents. Based on the results of interviews with five 

informants from different work backgrounds, it was found that their financial management has a 

distinctive pattern in facing economic limitations. Transcendental phenomenology was used in this study 

to explore the meaning behind their financial experiences, so that the main strategies used in achieving 

financial well-being can be identified. 

The results of the interviews showed that all informants applied the principle of priority in 
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spending as the main strategy in managing their finances. The majority of informants stated that they 

divide their income based on basic needs first, such as food costs, children's education, and medical 

treatment for elderly parents. As revealed by Mrs. Nita, a vegetable trader who has five dependents, she 

always divides her money as soon as she receives her income so that her basic needs are met before 

allocating it for other needs. 

One of the strategies used in setting priorities is to record income and expenses, albeit in a 

simple form. Pak Agus, the owner of the stall, explained that he uses manual records to monitor his 

household finances so that uncontrolled expenses do not occur. These notes help him understand 

financial patterns and avoid mistakes in allocating funds. 

 

The results of these findings are in line with previous research that shows that financial literacy 

and good financial planning contribute to a person's financial well-being (Cahyani & Saraswati, 2024). 

The sandwich generation that is able to budget and control their spending is more likely to achieve 

financial stability despite facing great financial pressure. 

Saving is one of the main ways that informants do it in dealing with financial uncertainty. 

However, due to irregular income, the saving pattern applied is more flexible. Rudi, a trader, stated that 

he sets aside money irregularly, depending on his financial condition every month. If the month sales are 

better, he will save more, but if he has difficulties, the amount saved is reduced or even not done at all. 

In addition, the informant also mentioned the importance of having an emergency fund to deal 

with sudden expenses, such as health expenses or other urgent needs. Ibu Suci, a housewife who owns a 

stall business, revealed that she sets aside a small part of her income for an emergency fund, although 

the amount is not always fixed. This emergency fund is often used for the medical expenses of elderly 

parents. 

This strategy is in line with research by Alpiansah et al. (2024) which emphasizes that the 

sandwich generation who have the habit of saving and have an emergency fund are more able to face 

financial pressure than those who have no reserves at all. Saving and having an emergency fund helps 

individuals in this generation reduce stress levels and increase their sense of financial security. 

Financial decisions in sandwich generation households are generally made collectively. The 

majority of informants mentioned that before making important decisions related to finances, they first 

discuss with their spouses or other family members. Pak Agus, for example, stated that he always 

discusses with his wife before buying goods or allocating large amounts of funds. This is done to ensure 

that every financial decision is based on careful consideration and does not burden the family's finances. 

Financial decisions made together also play a role in reducing conflicts in the family related to 

financial management. This is in line with Rurkinantia's (2024) research which shows that couples in the 
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sandwich generation who apply transparency in financial decision-making tend to have lower levels of 

stress than those who make individual financial decisions. 

One of the interesting aspects found in this study is the awareness of the sandwich generation 

in avoiding consumptive debt. Almost all informants stated that they avoided consumptive debt as much 

as possible, such as loans for lifestyle or non-urgent items. Nita's mother, for example, said that if she 

doesn't have enough money to buy something, she would rather postpone or save first than go into debt. 

However, productive debt such as business capital loans are still considered by some informants. 

Rudi, who works as a trader, mentioned that he once took a small loan to expand his business, but with 

careful calculations so that he could return it without experiencing financial difficulties. 

This result is in line with research by Nuryasman MN & Elizabeth (2023) which found that the 

sandwich generation who have good control over debt management tend to be more able to achieve 

financial well-being than those who are trapped in consumptive debt. 

From the results of interviews and phenomenological analysis, it was found that the financial 

management strategies applied by the sandwich generation contribute directly to their financial well-

being. Informants who have the habit of recording finances, saving, and avoiding consumptive debt tend 

to have a more stable financial condition than those who do not do so. 

In addition, financial well-being is not only related to the amount of income, but also to the way 

a person manages his money. Adam, a barber who is also included in the sandwich generation category, 

mentioned that even though his income is not too large, he can still meet his family's needs because of 

disciplined financial management. This shows that good financial management can improve financial 

well-being even in limited economic conditions. 

Based on the findings of this study, it can be concluded that the sandwich generation in 

Kotamobagu applies various financial management strategies to achieve financial well-being, such as 

setting spending priorities, saving and forming an emergency fund, making financial decisions collectively, 

and avoiding consumptive debt. Although they face great financial pressure, their ability to manage their 

finances well allows them to stay afloat and achieve economic stability. 

This research also emphasizes that financial literacy and careful planning play an important role 

in improving the financial well-being of the sandwich generation. Therefore, broader financial education 

is needed for this generation so that they can better face financial challenges and break the chain of 

economic dependence between generations. 

 

CONCLUSION 

 

This research reveals that the sandwich generation in Kotamobagu faces significant financial 

challenges due to the dual responsibility of meeting the needs of their children and parents. Using a 
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transcendental phenomenological approach, this study successfully explored their subjective 

experiences in managing finances and how strategies were applied to achieve financial well-being. 

The results of the study show that the sandwich generation implements various financial 

management strategies, including setting spending priorities, saving and forming an emergency fund, 

making financial decisions collectively, and avoiding consumptive debt. Simple financial recording is 

also found as one of the methods used to control cash flow and allocate funds better. Mature and 

transparent financial decisions in the family have been proven to help reduce financial conflicts and 

improve household economic stability. 

In addition, this study confirms that financial literacy and good financial planning contribute 

to the financial well-being of the sandwich generation. Individuals who have a good understanding of 

financial management tend to be better able to deal with economic pressures and avoid financial crises. 

Success in managing finances depends not only on the amount of income, but also on spending 

patterns and financial planning strategies. 

Thus, this research provides practical implications for the sandwich generation, governments, 

and financial institutions. Financial education and social support need to be improved to help the 

sandwich generation in managing their finances better. In addition, careful financial planning, such as 

long-term investments and pension funds, needs to be instilled early to reduce financial pressure and 

break the chain of economic dependence between generations. 

As a recommendation, further research can be conducted with a wider scope, as well as 

considering psychological and social factors that affect the financial well-being of the sandwich 

generation. With a deeper understanding of the challenges and financial strategies of this generation, 

it is hoped that more effective solutions can be formulated to improve their financial well-being in the 

future. 

 

REFERENCE 

 

Al Kholilah Rr Iramani, N. (2013). A Study of Financial Management Behavior in the Society of 

Surabaya. Journal of Business and Banking, 3(1), 69–80.  

Alpiansah, R., Ramdani, R., Komala, R., & Dethan, S. H. (2024). Discussion on Radio: The Sandwich 

Generation's Financial Dilemma. JILPI : Scientific Journal of Service and Innovation, 2(2), 605–

614. https://doi.org/10.57248/jilpi.v2i2.351 

Ameliawati, M., & Setiyani, R. (2018). The Influence of Financial Attitude, Financial Socialization, and 

Financial Experience to Financial Management Behavior with Financial Literacy as the Mediation 

Variable. KnE Social Sciences, 3(10), 811. https://doi.org/10.18502/kss.v3i10.3174 



 

International Journal of Economics Studies  

ISSN 3063-3249 

Volume 2 No. 3 2025 

 

 
247 | P a g e  

Artanty Honesty. (2023). Financial Behavior of Sandwich Generation Workers in Sleman Regency, 

Yogyakarta [Islamic University of Indonesia]. 

https://dspace.uii.ac.id/bitstream/handle/123456789/46100/19423039.pdf?se quence=1 

Asmin, E. A., Ali, M., Nohong, M., & Mardiana, R. (2021). The Effect of Financial Self-Efficacy and 

Financial Knowledge on Financial Management Behavior. Golden Ratio of Finance Management, 

1(1), 15–26. https://doi.org/10.52970/grfm.v1i1.59 

Bodie, Z., Treussard, J., & Willen, P. (2018). The Theory of Life-Cycle Saving and Investing. SSRN 

Electronic Journal, 32(4), 45–62. https://doi.org/10.2139/ssrn.1002388 

Cahyani, & Luh Diah Permata Saraswati Eka. (2024).  The Influence of Financial Literacy and Financial 

Attitude on Retirement Financial Planning Behavior in the Sandwich Generation in Penuktukan 

Village. http://repository.pnb.ac.id/id/eprint/13360 

Dewi, E., Amaliyah, E., & Nugroho, B. S. (2022). Improving Personal Financial Management through 

Financial Technology, Financial Capability, and Spiritual Intelligence as Intervening Variable. 

Admissions and Business, 23(1), 57–70. https://jurnal.polines.ac.id/index.php/admisi 

Ferrante, S., & Derigne, L. (2012). The Sandwich Generation: A Review of the Literature. Florida Public 

Health Review, 9, 95–104. 

Guba, E. G., & Lincoln, Y. S. (2005). Effective evaluation. ProQuest. 

Hamdani Sayuti. (2024). Implementation of Phenomenological Methods in Islamic Education Research. 

Ta'dib: Journal of Islamic Education and Social Issues, 22(1). 

https://doi.org/10.37216/tadib.v20i2.725 

Hilgert, M. A., & Hogarth, J. M. (2003). Household Financial Management: The Connection between 

Knowledge and Behavior. Federal Reserve Bulletin, 89(7), 309–322. 

www.nefe.org/amexeconfund/index.html 

Iramani, R., & Lutfi, L. (2021). An integrated model of financial well-being: The role of financial 

behavior. Accounting, 7(3), 691–700. https://doi.org/10.5267/j.ac.2020.12.007 

Iryana, & Kawasati Risky. (2019). Qualitative Method Data Collection Techniques. 

Khasanah, N., Widyastuti, U., & Fawaiq, M. (2023). Financial Satisfaction in the Sandwich Generation 

and Its Implications for Financial Management Behavior. Journal of Business, Management, and 

Finance, 4(1). https://doi.org/https://doi.org/10.21009/jbmk.0401.19 

Luis, L., & Mn, N. (2020). The Influence of Self-Control, Literacy and Financial Behavior on Financial 

Welfare. Journal of Managerial and Entrepreneurship, 2(4)(4), 994–1004. 

Melsinta Dapang, Martha Caroline Agatha Hasibuan, & Zahwa Syafira. (2023). A Literature Study 

Comparing the Ability of the Sandwich Generation with the Non-Sandwich Generation on 

Financial Management Behavior. Journal of State Defense UPN Veteran Jakarta, 1(2). 



 

International Journal of Economics Studies  

ISSN 3063-3249 

Volume 2 No. 3 2025 

 

 
248 | P a g e  

Mochamad Lutfi. (2020). The Influence of Financial Knowledge and Financial Experience on Financial 

Welfare with Financial Management Behavior as Mediation. 

http://eprints.perbanas.ac.id/id/eprint/7676 

Mufidatul Jariyah, Wisnu Panggah Setiyono, & Sriyono Sriyono. (2023). Personal Financial 

Management: Digital Age as Moderating variable Consumptive Behavior of Indonesian Sandwich 

Generation. UMSIDA Preprints Server. https://doi.org/https://doi.org/10.21070/ups.951 

Noor, S., & Isa, F. M. (2020). Malaysian sandwich generation issues and challenges in elderly parents 

care. International and Multidisciplinary Journal of Social Sciences, 9(3), 289–312. 

https://doi.org/10.17583/rimcis.2020.5277 

Nuryasman MN, & Elizabeth. (2023). The Sandwich Generation: Causes of Stress and Its Effect on 

Financial Decisions. Journal of Economics, 28(1), 20–41. 

https://doi.org/10.24912/je.v28i1.1322 

O. Hasbiansyah. (2008). Phenomenological Approach: An Introduction to Research Practice in Social 

Sciences and Communication. MediaTor, 9(1). 

Priantinah, D., Aisyah, M. N., & Nurim, Y. (2019). The Analysis of Technology Acceptance Model (TAM) 

For Personal Financial Management On Mobile Application Technology. Atlantis Press, 262–

266. https://doi.org/10.2991/icobame-18.2019.56 

Rahmawati Siddik R, Fitri Annisa D, Susanti D, & Putri Eva J. (2023). Socialization and Assistance to 

the Sandwich Generation to Improve Self-Care Management in Working Women in Alahan 

Panjang, West Sumatra. Dharma Publika: Journal of Indonesian Research and Community 

Service, 1(1), 32–37. 

Rurkinantia, A. (2024). Financial Management Management in Sandwich Generation Households. Co-

Value: Journal of Economics, Cooperatives & Entrepreneurship, 15(3). 

https://doi.org/https://doi.org/10.59188/covalue.v15i3.4615 

Safura Azizah Nurul. (2020). The Influence of Financial Literacy, Lifestyle on Financial Behavior in the 

Millennial Generation. Prisma (Accounting Student Research Platform), 01(02), 92–101. 

Sajidah, H. C., Tryadzanita Salsabila, R., Mauludina, D., Herlina, D., & Dasman, S. (2024). The Influence 

of Lifestyle and the Sandwich Generation Phenomenon on the Financial Management Behavior 

of Young Workers in Cikarang. ISSN : 2985-3109 Proceedings SEMANIS : National Seminar on 

Business Management, 2(1). www.ojk.go.id 

Sugiharti, H., & Maula, K. A. (2019). The Influence of Financial Literacy on Student Financial 

Management Behavior. ACCOUNTHINK : Journal of Accounting and Finance, 4(02). 

https://doi.org/https://doi.org/10.35706/acc.v4i2.2208 

Swastika, Y., & Hamid, N. (2023). The Influence of Financial Literacy, Overconfidence Sandwich 



 

International Journal of Economics Studies  

ISSN 3063-3249 

Volume 2 No. 3 2025 

 

 
249 | P a g e  

Generation and Dual Ernest on Financial Behavior. ECOTECHNOPRENEUR : Journal Economics, 

Technology And Entrepreneur, 2(03), 112–118. 

https://doi.org/10.62668/ecotechnopreneur.v2i03.753 

Wahyuni, S. F., Radiman, R., & Kinanti, D. (2023). The Influence of Financial Literacy, Hedonistic 

Lifestyle and Personal Financial Attitudes on Student Financial Behavior. Owner, 7(1), 656–671. 

https://doi.org/10.33395/owner.v7i1.1304 

Wade. (2010). Principles and Practices of Personal Finance. Salam Journal, 13(2). 

http://bisniskeuangan.kompas.com/read/ 

Xiao, J. J., Shim, S., Barber, B., & Lyons, A. C. (2007). Financial behavior and quality of life of college 

students: Implications for college financial education. 

https://digitalcommons.uri.edu/hdf_facpubs/69 

 

  


